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Those economic stimu-
lus checks appear to be 
making their way from 

consumers’ mailboxes to retail-
ers’ bank accounts. Retail sales 
increased in May by 0.8 percent 
(the highest gain in six months). 
April’s sales figures also were 
revised upward to an increase 
of 0.4 percent. Contrary to this 
positive news, consumer confi-
dence hit a 26-year low in June. 
Such contrasts offer an analogy 
to Northern Colorado’s pres-
ent retail climate: The news is 
mixed.

With consumers becoming 
more wary, shopping habits 
are changing. Discount retailer 
Wal-Mart enjoyed a 3.9 per-
cent rise in May’s comp store 
sales. While Wal-Mart has 
announced reductions in new 
store openings nationally, it 
continues to move forward in 
Northern Colorado. Within the 
past year, Wal-Mart opened a 
new Supercenter in northwest 
Loveland, began construc-
tion on a new Supercenter at 
Interstate 25 and Harmony 
Road (Timnath), and identified 
sites for Sam’s Club (in Evans) 
and another Supercenter in 
Windsor. 

With Wal-Mart under con-
struction on the Timnath 
Supercenter and construction 
under way on Bayer’s Front 
Range Village in Fort Collins 
(which includes SuperTarget, 
Lowe’s, Sports Authority and 
others), construction activity 
along this corridor is the stron-

gest we have 
seen since 
the I-25 and 
U.S. 34 area 
added more 
than 1 mil-
lion square 
feet of retail 
in 2006. In 
light of recent 
leakage to 
r e g i o n a l 
areas like 
L o v e l a n d 
a n d 
Johnstown, 

Bayer’s project should provide 
a welcome infusion to Fort 
Collins’ sales tax coffers. 

Providing a contrast to 
Harmony Road’s success, 
General Growth Properties told 
Fort Collins officials that it did 
not expect Dillard’s to land at 
GGP’s long-awaited redevelop-
ment of Foothills Mall. While 
Dillard’s has made no public 
comment on its plans, many 
speculate the store could wind 
up near I-25 and U.S. 34 in the 
future.

Fort Collins remains a steady 
retail submarket with year-
over-year vacancy rates hold-
ing steady at around 7 per-
cent. New shop retail space has 
been going for the mid-$20s 
to mid-$30s per sf triple net 
but some downward pressure 
is expected if Bayer delivers 
a significant amount of spec 
space. Any change in vacancy 
rates over the next 12 months 
will depend on Front Range 

Village’s success in leasing its 
shop space, and whether or 
not retailers such as Target and 
Toys R’ Us leave their South 
College Avenue locations in 
favor of single units at Front 
Range Village. 

In focusing on the Loveland-
Johnstown submarket, one 
would be remiss not to mention 
the catalytic effect the 700,000-sf 
Promenade Shops at Centerra, 
the $250 million trauma center, 
and the 7,000-seat events center 
have had on the I-25 and U.S. 
34 area. This area continues 
to lead Northern Colorado’s 
regional growth with year-over-
year sales tax collections up 7.8 
percent in Loveland (through 
April). These numbers were 
boosted by new store open-
ings for Wal-Mart (U.S. 287 and 
65th) and Kohl’s (East U.S. 34). 
Jax Mercantile will enhance 
future collections by taking the 
remaining 50,000 sf within the 
former Shopko Building on U.S. 
34. Johnstown also is experienc-
ing upward growth of sales 
tax collections with openings 
for Ethan Allen, Bonefish Grill, 
Trek Bicycles and others at The 
Plaza at 2534. 

At approximately 5 per-
cent, the Loveland submarket 
has the lowest retail vacancy 
in Northern Colorado. Rental 
rates for new shop space are in 
the mid-$20s to mid-$30s per 
sf triple net. Already poised to 
add as much as 800,000 sf of 
gross leasable area to this sub-
market are The Plaza at 2534 

and Grand Station at Centerra. 
The Greeley-Evans sub-

market also continues to add 
new retail while providing an 
opportunity to refresh an aging 
regional mall. Vacancy rates in 
this submarket have improved 
by approximately 2 percent 
from last year to around 11 
percent. By Sam’s Club add-
ing a store on 32nd Street in 
Evans, the impact on vacancy 
rates from Dillard’s leaving the 
Greeley Mall will be unnoticed 
(the same is true with respect 
to sales tax collections). Best 
Buy and Sports Authority also 
plan to join Regency’s lineup at 
Centerplace (U.S. 34 and 47th 
Avenue) later this year. 

If a strong public-private 
partnership can be formed, 
Dillard’s closing will allow 
GK Development flexibil-
ity in its plans to refresh the 
mall. With a great proximity 
to the University of Northern 
Colorado, a central location 
within the submarket and a 
strategic location to intercept 
northeastern Colorado shop-
pers from heading to the metro 
area, the potential exists for a 
redeveloped mall to rebound 
strongly.

Like the broader retail sec-
tor, Northern Colorado contin-
ues to see contrasting ups and 
downs. Fortunately, the ener-
gy of the two universities, the 
diverse employment base and 
the many national accolades 
make it easy to be bullish on the 
region’s long-term outlook.s
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